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MAN RAY AND FASHION

The Years of Harper’s Bazaar

This is the first retrospective exhibition demonstrating the influence of Man Ray’s work on the world of fashion.

More than 140 works are on display. They have been provided by museums and private collections from Europe and America but the bulk of the exhibits come from the two most important Man Ray collections – The Many Ray Trust and the collection of Lucine Treillard, assistant of the artist during his last years.

Original photographs in black and white and colour photographs: “Rayogrpahs”, some of his famous portraits, works from surrealist magazine, works from Harper’s Bazaar (including the page compiled by Brodovitch with the first Rayograph “Fashions by Radio”, Rayographs from Paris to New York, an image featured on the invitation for this exhibition), Vogue, Vanity Fair, VU and for the fashion houses of Chanel, Poiret, Sciapparelli and Worth.

This exhibition and the following international tour have been organized by the International Center of Photography, an institution set up in 1974 in New York and considered the most authoritative museum dedicated exclusively to photographic art. The centre is sponsored by Chase Manhattan Bank and Hearst Magazines, a division of Hearts Corporation.

Further support has been kindly provided by the National Endowment for the Arts, Washington, DC.

MAN RAY
Man Ray, born in Philadelphia on August 27, 1890, has grown up in New York and died in Paris on November 18, 1976. Artist, sculptor, film-maker and photographer, he is the only U.S. exponent of Surrealism and the Dadaist movement.

Man Ray, who has always considered photography a marginal activity that was solely a means for providing financial support for his other artistic activities, became internationally renown as fashion photographer during his Paris period between 1920 and 1930 when he worked with the leading stylist of the times Paul Poiret.

Carmel Snow, already a journalist in Vogue, was summoned in 1932 by editor William Randolph Hearst to help refresh the image of Harper’s Bazaar giving it a subtle feminine touch, appointed Daisy Fellowes as the magazine’s correspondent in Paris and invited famous graphic artist Alexey Brodovitch to help with the renovation of the magazine. These three people gave Man Ray the opportunity to make his works known to the public. It was during this period that Harper’s Bazaar became famous as a refined and avant-garde publication and benefited from working with such fine artists as Man Ray and Alexey Brodovitch.

Man Ray’s extraordinary talent to combine avant-garde aesthetics and originality in the use of photographic techniques (solarization, grainy structure, the so-called Rayographs or photographs made by leaving objects on photographic paper and exposing them to light) is even today a revolutionary precedent to which many photographers and fashion magazines turn for inspiration.
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